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GENERAL INSTRUCTIONS: Answer all the following 5 questions for 5% mark. Note that full
marks will be given for clarity of expression, orderly and logical presentation of relevant material.

1. List some four (4) value creating functions of retailers in Saudi Arabia

3 Define and explain (with examples if possible) the following terms in Retailing
(i) Variety

(ii) Assortment



4. (a) Mention two non-store retail channels that are currently being used by Saudi
retailing companies and (b) briefly mention two challenges that are likely to be faced by
these companies.

5. Mention two examples of Services and Merchandise Retailers in Saudi Arabia. Briefly,
discuss two important differences in the nature of the offering provided by the two.



