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GENERAL INSTRUCTIONS: The paper consists of two essay questions. Students are asked to
attempt all for 40 Marks. Note that credit will be given for critical expression of personal
views, clarity of expression and orderly and logical presentation of relevant material.

1. Discuss any four retail marketing expansion strategies that can be used by a global
retail chain with the intention to enter the Saudi market. What factors can influence the
choice of any of these strategies?















2. What are some of the challenges facing Saudi Arabia in its attempt to take full
advantage of the bourgeoning global e-commerce market? Discuss some of the solutions
to these challenges.












