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Congress 2011, organized by Academy of Marketing Science, USA in Reims, France from July 20-23, 
2011, Vol. XV, ISSN: 0889-3071, pp. 772-775  
 
2. Opoku, R.A. and Essien, V. A. (2010), The Importance of Market Orientation in the Banking Industry: 
The Ghanaian Case, in E. Y. Kim (Ed.), Marketing in a Turbulent Environment (Proceedings of 2010 
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