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The short course “Computer Networks” was offered between May 04-08, 2002. The material that was provided to all students included slides prepared in PowerPoint. Both hardcopies and softcopies (whenever appropriate) were given to all attendees. A CD ROM containing the entire material (please see CD included in the handout folder) was made available to instructors. In addition to this, an ftp site was set up from where instructors could read and edit their material prior to printing. Due to the several topics that are covered in this course, no single text book was assigned. However, students were given reference to all state-of-the art material in terms of websites, books and software tools in public domain.

The success of the management of the course was primarily due to the experience of the coordinator who has coordinated and taught in this course (over ten times since 1988) under the title of “Data Communications and Computer Networks”. Later this course was renamed to “Computer Networks” in which the current coordinator (Dr. Sadiq M. Sait) also taught as an instructor.  
Taking into account the input from the previous attendees, the lab component was enhanced to complement the lectures. All aspects of the area of Computer Networking: from Physical Layer to Application Layer were addressed and currently updated material was provided to attendees.  Most part of the afternoons was dedicated to lab sessions, both hands-on and demos. Although students requested more lab activity, this would have reduced both the intensity and the level of the course. Further, new technologies were incorporated that ranged from Microsoft Networking to state-of-the-art Internet technologies (Application Layer). Monitoring and testing tools were also covered. For lab sessions, each student (and in rare cases, at-most two) was assigned a PC on which all experiments were installed.

The marketing strategy  of the course comprised: (1) Intensive contacts via e-mails and faxes with previous participants, CCSE alumni, managers of banks, IT companies, Networking companies, etc. (2) Specially designed personal letters along with marketing material were also mailed to higher administration in various organizations. (3) Fax contacts were made and the brochure was sent to several organizations, and finally (4) Personal contacts with department heads in Aramco, SCECO, STC, SAUDIA, etc., contributed to a respectable of 21 students from outside of KFUPM and one from within.
