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Chapter 4

In this chapter, we discuss the choice 
between mail, face-to-face, and 
telephone survey methods
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Different Types of Surveys

Mail SurveysMail Surveys
Telephone InterviewsTelephone Interviews
FaceFace--toto--face Interviewsface Interviews
DropDrop--off Surveysoff Surveys
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What to consider 

Resources (People and money)Resources (People and money)
TimeTime
Error (coverage, sampling, measurement, nonError (coverage, sampling, measurement, non--
response)response)
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Mail Surveys

StrengthsStrengths
Less recourses and Less recourses and 
less costless cost
Less sensitive to Less sensitive to 
biases introduced by biases introduced by 
the interviewerthe interviewer

WeaknessesWeaknesses
Sensitive to nonSensitive to non--
coverage errorcoverage error
People are less likely People are less likely 
to respond to to respond to 
questionnairequestionnaire
Surveyor has less Surveyor has less 
control on the control on the 
questionnairequestionnaire
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Mail Surveys

Mail surveys are best suited forMail surveys are best suited for

Surveying people for whom a reliable address Surveying people for whom a reliable address 
list is available and who are likely to respond list is available and who are likely to respond 
accurately and completely in writingaccurately and completely in writing
Surveys in which an immediate turnaround is Surveys in which an immediate turnaround is 
not requirednot required
Projects in which money, qualified staff, and Projects in which money, qualified staff, and 
professional help are all relatively scarceprofessional help are all relatively scarce
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Telephone Surveys

StrengthsStrengths
QuickQuick
More controlMore control

WeaknessesWeaknesses
Telephone directories Telephone directories 
are incompleteare incomplete
Sensitive to Sensitive to 
measurement errorsmeasurement errors
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Telephone Surveys

Telephone surveys are most appropriate whenTelephone surveys are most appropriate when

Members of the population are very likely to Members of the population are very likely to 
have telephoneshave telephones
Questions are relatively straightforwardQuestions are relatively straightforward
Experienced help is availableExperienced help is available
Quick turnaround is importantQuick turnaround is important
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Face-to-face Surveys

StrengthsStrengths
Good controlGood control
People are likely to People are likely to 
respondrespond

WeaknessesWeaknesses
High costHigh cost
Time consumingTime consuming
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Face-to-face

FaceFace--toto--face surveys are best suitedface surveys are best suited
Surveying populations for whom there is no listSurveying populations for whom there is no list
Collecting information from people who are likely to Collecting information from people who are likely to 
respond willingly or accurately by mail or telephonerespond willingly or accurately by mail or telephone
Complex questionnairesComplex questionnaires
WellWell--funded projects for which experienced funded projects for which experienced 
interviewers and professional help are availableinterviewers and professional help are available
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Drop-off Surveys

DropDrop--off survey combines the low labor cost of mail off survey combines the low labor cost of mail 
surveys and the personal contact of facesurveys and the personal contact of face--toto--face face 
survey.survey.

DropDrop--off surveys are best suited foroff surveys are best suited for
Small community or neighborhood surveys in which Small community or neighborhood surveys in which 
respondents are not spread over a large arearespondents are not spread over a large area
Relatively short and simple questionnairesRelatively short and simple questionnaires
Projects with a small staff but relatively large sample Projects with a small staff but relatively large sample 
sizesize
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Response Rate

The proportion of people in a particular 
sample who participate in the survey
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Budget

Regardless of the error sources & the response Regardless of the error sources & the response 
rate,  money is the biggest concern for most of rate,  money is the biggest concern for most of 
peoplepeople
Estimating the cost of the survey differs from a Estimating the cost of the survey differs from a 
method to anothermethod to another
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Future

Mixed Mode SurveyMixed Mode Survey
Using more than one method for a single Using more than one method for a single 
survey to overcome the problem of the survey to overcome the problem of the 
response rate & the high costresponse rate & the high cost
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