Fill in the Blank Questions
1. The overall objective of __________ is to reduce risk in decision-making by helping management understand its uncertain and changing marketplace and the consumers and competitors that make up its markets. 
Answer: marketing research    Page: 123-124   

2. Marketing research can __________, but not __________ the risks inherent in decision making. 

Answer: reduce; eliminate    Page: 124-125   

3. Jay Harper thinks her small firm could benefit from marketing research, but she knows that research is expensive. Jay should not conduct any research without first considering the __________ analysis. 

Answer: cost/benefit    Page: 125   

4. Marketing research aimed at identifying emerging market threats and opportunities is an integral part of implementing a __________ process. 
Answer: planning    Page: 126   

5. Since the thrust and direction of the marketing research project is determined in the __________ stage, this stage is critical to the success of the project. 
Answer: problem definition    Page: 126   

6. In order to track consumer purchase patterns over the year, James Austin recruited a group of customers to form a consumer panel. James is involved in a __________ research project. 

Answer: longitudinal    Page: 127   

7. Causal designs require the researcher to design and conduct __________. 
Answer: experiments    Page: 127   
8. __________ data are collected specifically for a particular research problem. 
Answer: Primary    Page: 128  
9. Since it is generally less costly to collect and use, it is wise to exhaust __________ data before starting to gather __________ data. 
Answer: secondary; primary    Page: 128-129   

10. __________ secondary data is provided by commercial marketing research firms from diaries, panels of representative households, and scanner recordings of actual purchases. 
Answer: Syndicated    Page: 130 
11. Peter Toms is a skilled marketer who excels in leading small groups of respondents in-depth discussions of carefully selected topics of interest to his clients. Peter has apparently mastered the use of __________. 
Answer: focus groups    Page: 130   

12. Lawrence Peters desires to conduct a national survey of consumer attitudes but has a very limited research budget. He is most likely to employ a __________. 
Answer: mail survey    Page: 133   

13. All forms of __________ provide the advantages of one-on-one interaction, but may also interject interviewer bias. 
Answer: Personal interviews    Page: 133   

14. _______________ research may be conducted through the use of online and/or e-mail surveys. 
Answer: Internet    Page: 133-134   

15. __________ techniques can provide data relevant to the "who, what, when, where and how often", but not the "why" of consumer behavior. 
Answer: Observation    Page: 134   

16. __________ questions occur when the researcher asks two questions at one time. 
Answer: Double-barreled    Page: 135   

17. "Given the number of times you became ill eating cafeteria food last semester, how would you rate food quality," is an example of a __________ question. 
Answer: loaded    Page: 135   

18. In order to assure that sampling units will be drawn for the sample in exactly the same proportions in which they exist in the population of interest, the researcher may use a __________ sample. 
Answer: stratified    Page: 137   

19. The sampling __________ is the outline or working description of the population used in sample selection. 
Answer: frame    Page: 137  

20. The selection of the _________________ is determined by the identification of the firm's target market. 

Answer: sample frame    Page: 137   

21. In spite of the claims of research objectivity, the ________________ of results will always involve subjectivity. 
Answer: analysis and interpretation    Page: 138  

