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Course Objectives:

The idea of this course is to offer students with a taste of basic business principles and concepts. Mainly the course would cover the ideas of global markets, types of business ownership, management of business, human resource, employee empowerment and the like. End of semester, a chapter on use of technology in business would give students some idea on how technology is shaping the business and modes of doing business.
Rules of Attendance:
Students are expected to monitor the following rules of attending and completing this course successfully:

· Attend all lectures regularly
· Abide by DCC attendance policy

· DN grade is awarded when absences exceed 6 (unexcused)
Grade Weight Distribution:

· Attendance
…………………..……… 05%

· Assignments
………………………….. 10%

· Quizzes
…….………………………… 10%

· Midterm
………………………………. 20%

· Major Exam
 …………………………..25%

· Final Exam
………………….………… 30%

Grading Policy: (tentative)
· A+
 ………………………………… 95 – 100

· A
 …………………………………. 90 – 94

· B+
………………………………….. 85 – 89

· B
………………………………….. 80 – 84

· C+
………………………………….. 75 – 79

· C
………………………………….. 70 – 74

· D+
………………………………….. 65 – 69

· D
…………………………………… 60 – 64

· F
……………………………… Less than 60

Proposed Schedule for a Typical 15-Week Course

	BA – 101 Understanding Business
Instructor: Kashif Jalal Syed
The activity contents may change as per the instructions by the instructor. Students will be informed of the material for reading purposes in advance.



	Week No.
	Chapter Material

	1
	Orientation

Ch 2, How Economics Affects Business: Creation and Distribution of Wealth

	2
	Ch 3, Competing in Global Markets

	3
	Ch 5, Choosing a Form of Business Ownership

	4
	Ch 6, Entrepreneurship and Starting a Small Business

	5
	Mid-Term

	5
	Ch 7, Managing, Leadership, and Employee Empowerment

	6
	Ch 10, Motivating Employees and Building Self-Managed Teams

	7
	Ch 11, HR Management: Finding and Keeping the Best Employees

	8
	Ch 12, Dealing with Employee – Management Issues and Relationships

	9
	Ch 13, Marketing: Building Customer Relationships

	10
	Ch 14, Developing and Pricing Products and Services

	11
	Ch 15, Distributing Products Quickly and Efficiently

	12
	Major Exam

	12
	Ch 16, Using Effective Promotional Techniques

	13
	Ch 17, Understanding Financial Information and Accounting

	14
	Ch B, Using Technology to Manage Information

	15
	FINAL EXAM Review


