Trip Report

ETEX 2003 - A Multinational Exhibition and Forum for Higher Education and Training

Event   
:  ETEX 2003

Venue

:  Damascus International Fairground, Damascus, Syria

Dates

:  26th June – 30th June 2003

Dr. Osama Jannadi and Dr. Sadiq M. Sait represented King Fahd University of Petroleum & Minerals in the ETEX 2003 exhibition held in Damascus, Syria, between 26th June 2003 and 30th June 2003. The purpose was to gain exposure for KFUPM and its programs in the regional and international arena. The participation primarily involved a 12 square meter booth furnished with five banners providing information about graduate studies at KFUPM. Also included among the exhibits were brochures, pamphlets, posters, etc., highlighting and detailing the various graduate opportunities. Several other international universities and educational institutions participated along with KFUPM in this unique event. 

The following are the highlights of the participation:

1. Five large impressive posters of size over 1 sq. meter were prepared and mounted in a furnished 12 sq. meter booth that carried the name fascia of KFUPM. The posters carried all relevant information pertaining to the university and its graduate programs, ranging from facilities to admission criteria, major disciplines offered, etc.

2. Pamphlets and brochures detailing the structure of these programs within specific discipline areas were also distributed to the public who attended the exhibition. The approximate number of attendees at this three-day event exceeded 10,000, and included people from both academia and industry. 

3. Participation entitled KFUPM to an entry in the exhibition catalogue with its logo and profile. Additionally, a one page promotional advertisement was prepared and mailed to the organizers (please see file in pdf format on the CD enclosed). Promotion commenced eight weeks prior to the date of exhibition and included:

a) An advertising/public relation campaign, designed to be diversified and encompassing in terms of simultaneous mass media communications

b) A general press conference organized three weeks prior to the launch, involving representatives from the press, TV and radio, with delegates of the participants and concerned authorities. This was followed by series of smaller but more focused conferences, over the last two weeks prior to the exhibition

c) Direct mail bulletins to over 20000 relevant addresses in Syria plus 25000 addresses in Lebanon, Jordan and neighboring countries

d) 10000 Email messages to concerned/interested students/teachers

e) 5000 personal invitations hand delivered to the ‘Elite’ in Syria and Lebanon

f) An exclusive ETEX2003 web site - http://www.etexhibition.com/ dedicated to promote this event seven months prior to its launch

g) Billboards and various outdoor advertising panels throughout Syria

h) Thousands of posters, flyers and brochures distributed at all colleges and universities and other relevant areas within the region

i) In addition, all the activities of the event were to be documented and promoted through the publication issued and distributed by the ‘Ministry of Higher Education’ in Syria

4. Information about KFUPM was also listed in the ‘Visitors Guide’ that was circulated with the exhibition catalogue. Promotion was also through ETEX’s newsletter, to be circulated to regional and international media, in addition to relevant official entities and educational bodies.

5. The exhibition was inaugurated by the Deputy Chairman Economic Affairs Dr. Mohammed Al-Hussein,   the Minister of Higher Education Dr. Ehsan Reesha and the Minister of Education Dr. Mahmood Al-Saeed. Also present at the inauguration were a number of delegates and officials.

6. There were LCD ads that ran on two giant screens in the exhibition hall 15 times per day for three days about exhibitor’s products and programs.

7. KFUPM gained significant exposure via media coverage through interviews with the Syrian Satellite TV Channel and the local Syrian TV Channel, in addition to others. The event was also covered by a number of newspapers. Several universities and educational organizations (over 65) from 16 countries participated in the event. These included Bahrain, Canada, Cyprus, Egypt, France, Italy, Jordan, Lebanon, Malaysia, Morocco, Netherlands, Qatar, Russia, Saudi Arabia, Syria, and Ukraine. 

8. The types of organizations who participated included Ministries and Educational Boards, Cultural and Educational Attachés, International & Regional Education Organizations, Education Oriented Investors, Universities, Colleges and Academic Institutions, Language Learning Centers and Global Business Schools, Educational and Career Training Exchange Programs, Distance Learning, IT and ICT, Specialized Media Programs, International Education Consultants/Services, Software and Publications, and, Curriculum, Technical and Human Resources Development

9. In brief, ETEX2003 enjoyed a significant exposure to audiences in almost all possible ways summarized below:

a) Ads on local and regional TV stations

b) Radio ads through major local stations

c) Ads and news coverage through newspapers

d) Flyers distributed at private schools, colleges, youth clubs and internet cafes

e) Posters placed around university campuses in Syria

f) E-mail broadcasts to students and professionals in Syria and information dissemination via the ETEX2003 website

g) Special invitations extended to senior officials, cultural attaches, and media in Syria

10. In addition to the above, a social trip with a subset of co-exhibitors enabled us to interact with others and benefit from their programs. Of particular interest was the group from Amideast that prepares Syrian students for TOEFL/GRE and assists them in seeking admissions in the US. They were excited to learn that we had similar requirements, and pledged to inform their students about our programs. 
11. The organizing committee presented plaques to all the exhibitors who participated in the event.

12. The Saudi Cultural Attaché who participated in an adjacent booth assisted by providing a Television, which played several video cassettes showcasing KFUPM, and its facilities throughout the exhibition. 

In conclusion, we would like to say that both the exhibition, and our participation in it, was a success in providing an international as well as regional exposure to KFUPM. 

Recommendations: It is recommended that promotional banners highlighting the higher education opportunities in KFUPM be prepared and mailed along with application materials and brochures to cultural attaches in various countries. This will significantly help increase exposure of our graduate programs.

KFUPM drew significant attention at ETEX2003 from both visitors and co-exhibitors, given its free tuition and wide range of facilities (such as accommodation, books, etc). Considering the interest shown by the public, a mailing list of most undergraduate schools that participated in the exhibition has been compiled. Brochures, pamphlets and application materials will be sent to the administration of these universities to be distributed to potential students. 

Thanking you & Kind Regards

Dr. Osama A. Jannadi                                                              Dr. Sadiq M. Sait

Dean, College of Graduate Studies                   Chairman, Computer Engineering

Enclosures:

a) Exhibition Catalogue

b) CD exclusively prepared for the trip report (containing Advertisement prepared, Exhibition Photos, PowerPoint Presentation, & Trip Report)
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