Reviewer 1:
I found the paper quite interesting. However, I am of the view that it needs further development to make it publishable in AJIS. My suggestions are mainly related to theoretical perspectives & methodologies as well as need to expand the results by identifying the broader implications of the study.

Specific comments by Reviewer 1: 

1) Why is there a need for a study on E-commerce Adoption in Saudi Arabia?  How will E-commerce benefit the country?  The justification for conducting the study needs to be clearly articulated.

The need for such a study was felt as the Government is about to frame laws and allow establishment of eCommerce initiatives by businesses. Therefore, the study was significant to identify factors that will influence its adoption. A useful tool for policy makers and business planners.
 Should go into introduction.
2) I am still not clear what sort of E-commerce activities companies in Saudi Arabia are engaged in? Is it local or foreign? What sort of products are sold under B2C commerce? What type of B2B activities are undertaken?

This study measure the likelihood of success of eCommerce initiatives from the perspective of Internet users in the Kingdom. At the time of the study these initiatives were in the pipeline and are supposed to be operational in the future.
Should go into introduction.
3) Probably the more critical issue is that of the choice of Theory of Planned Behavior as the framework for this research. This I believe has not been clearly justified and definitely requires further elaboration. Have other approaches in addition to THM and TRA been considered? For instance Roger’s diffusion of innovations has been used in a large no. of studies.
Our study combines the factors from Planned Behavior and Diffusion of Innovations Theories. The sub-factors influencing the main “attitude toward behavior” factor are taken from Diffusions of Innovations Theory of Rogers (1994).

The TPB appears to be one of the preeminent social-psychological models for predicting behaviors. The Theory of Planned Behavior is designed to predict and explain human behavior in specific contexts. It is more encompassing than Roger’s Diffusion of Innovations theory alone. Gaining understanding of the underlying constructs (i.e. attitude, perceived behavior control and subjective norms) can help Govt. policy makers and IT companies in providing eCommerce services in the country.
With regard to the Roger’s Diffusion of Innovation (DoI) theory, it consists of five factors. 

· relative advantage 

· compatibility 

· complexity (difficulty of understanding and use); 

· trialability (the degree to which itcan be experimented with on a limited basis); 

· observability (the visibility of its results). 
We have considered the first two under the main factor “attitude towards behavior”. The third one (i.e. complexity) has been addressed in sub-factors under perceived behavior control. Trialability and observability cannot be used in our case as eCommerce has not yet started in the country and people have not observed or tried it.

Where to write it, just before the “Saudi Arabian Ecommerce Scenario”, while giving benefits of TPB, you can also write that it also includes factors identified by DoI as stated above.
4) The title ‘Literature Review’ is inappropriate. Also, there is no prior studies being discussed. e.g. have there been prior studies on E-commerce adoption in Saudi Arabia? Probably not but definitely there have been prior studies on IT adoption in developing countries. The study could probably be couched in terms of the developing country perspective & E-commerce Adoption. This could also help justify the need for the study and its contributions.
I will give points for this comment tomorrow.

5) The ‘Research Methodology’ section requires further details on the Survey Approach undertaken in the study. How was the survey designed to get maximum responses ? Was non-response bias a problem? Why was survey considered a better approach than probably other methods such as interviews? What were some of the characteristics of the respondents?

5a. We mentioned it in the report as the study was targeted to measure effect of Internet, therefore an Internet based survey was conducted where respondents belonged to different segments of the society. I couldn’t find the phrase “get maximum responses” in the paper. Wherever it is, the clarification should be that in order for the survey to be encompassing and get feedback from all the different quarters of the population therefore web-based survey was conducted and it was popularized through net, personal contacts, telephone calls, promotional awards etc.

5b. Add a section “Demographic Profile” before Results and Discussion sections (i.e. after Research Methodology). Very briefly summarize the relevant section from the final report (I remember it was written by Sanaulla that contains the profile of respondents).

6) Another very critical issue is the broader implications of this study? How does the study add to the academic literature?  Does it benefit practice? Are there policy implications? This will help to also clarify the importance of the study and its actual contribution.

I will give points for this comment tomorrow.

Reviewer 2:

1) The article is very well written

2) The discussion on results my be condensed further – more tables are required

3) The discussion on models and selection of TPB does not reflect any weaknesses in model selected. Some discussions on the shortcomings (if any) of the model selected is required. So far the discussions are only intuitive.

------------------------------------End of comments-------------------------------
